Department of Information and Systems Management
School of Business and Management
Hong Kong University of Science and Technology

| Seminar Announcement |

The Dimensions of Reputation in Electronic Markets

by
Professor Anindya Ghose

New York University
Leonard Stern School of Business

Date: 21 June 2007 (Thursday)
Time: 11:00 — 12:30 pm
Venue: Room 4379, ISMT Conference Room

Hesaireiad All interested are welcome «&osabeabas

Abstract

We analyze how different dimensions of a seller's reputation affect pricing power in electronic markets.
We do so by using text mining techniques to identify and structure dimensions of importance from
feedback posted on reputation systems, by aggregating and scoring these dimensions based on the
sentiment they contain, and using them to estimate a series of econometric models associating
reputation with price premiums. We find that different dimensions do indeed affect pricing power
differentially, and that a negative reputation hurts more than a positive one helps on some dimensions
but not on others. We provide the first evidence that sellers of identical products in electronic markets
differentiate themselves based on a distinguishing dimension of strength, and that buyers vary in the
relative importance they place on different fulfillment characteristics. We highlight the importance of
textual reputation feedback further by demonstrating it substantially improves the performance of a
classifier we have trained to predict future sales. This paper is the first study that integrates econometric,
text mining and predictive modeling techniques toward a more complete analysis of the information
captured by reputation systems, and it presents new evidence of the importance of their effective and
judicious design.
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