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Abstract:
As both businesses and individuals are starting to embrace social media, understanding

the impact of social media becomes an important question. In this talk, | aim to provide
insights into this issue and present two studies. The first study examines the
organizational use of social media as a marketing channel and quantifies the impact of
artists’ broadcasting activities on music sales. | employ a Panel Vector Autoregression
(PVAR) model to analyze a dataset containing the activity stream data from MySpace
and the music sales rank data from Amazon. | estimate the PVAR model by applying the
Generalized Method of Moments (GMM), which uses lagged dependent variables as
instruments. The second study investigates the role of social media in financial markets
and discusses how peer-based advice expressed in social media affects stock prices.
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