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Bio-sketch:


· Born in HK; BS, Univ of Wisconsin; MS, PhD Univ of Virginia, all in physics

· 81-88 Sr Research Sientist on a space program at Stanford University that aimed to test Einstein’s theory in space

· 88-94 Varian Associates, a technology company in Silicon Valley, doing engineering, manufacturing, and then marketing support on telecom products and later medical equipment

· 94-00, general manager. Electronics Division, Hong Kong Productivity Council

· He and his family returned to the US in 2001

· 2002 - present, Executive VP, Orient Power Group, a large manufacturer in audio video products in HK.  He covers both corporate functions and looks after 2 business units in new products.

Dr. Cheung picked up microwave technology as a side interest during the early 80s and taught seminars at a training institute.  Based on those seminars, he authored two books on the subject in the 80s.

“In all my adult life, experiences below influenced me the most:

1. Teaming with super-smart scientists from Stanford and NASA to build space-qualified items— 12 years after looking up the summer skies in 1969 anxiously waiting for the TV news of the American astronauts landing on the Moon

2. From knowing little about microwave technology, to learning it, teaching it, and convincing a publisher to publish a simple book on the subject, then writing it, and continuing to receive royalty after 20 years.  Conviction can help you get things done.

3. Watching a 7-year old boy lying very sick on a treatment couch being treated for a large brain tumor by a Varian machine made me realize why Mr Varian had supported the money-losing division for 25 years.  Varian Medical is now a darling of Wall Street.

4. Midnight, July 1 1997, watching the royal yacht Britannia sailing out of the Victoria harbor
Synopsis:

Many opportunities in the area of business, marketing, and technologies emerge as various broadcast deliveries undergo changes in the coming 10 years.  These all fall under Digital Video Broadcast (DVB).

Traditional broadcast deliveries include terrestrial (T), cable (C), and satellite (S).  Satellite was first to go digital offering consumers hundreds of channels but it now threatened by other digital broadcasts.

The DVBT market in Europe is ramping up.  The market size in the UK alone is 8 million units in 2005.  China DVBC is the Holy Grail with the government setting a goal of 80 million boxes by Beijing Olympics.  There are less than 1 million at this moment.  In the mean time, broadband operators in Europe, US, and Asia are pushing for IPTV as alternate to cable as revenge for cable offering broadband services.  Increasing penetration of high-definition HDTV in the homes means that HD contents are expected to be delivered very soon.

In the mean time, major lifestyle changes in audio-video entertainment are happening for the in-car, portable, and cellular environments.  Cell phone popularity may create a new landscape in Mobile Broadcast.  Do consumers want the same kind of media at home when they are on the go?

Media delivery according to user patterns means that broadcasting is going “narrow-casting”.  It is a goldmine for the marketing profession.

This talk will give a broad coverage of the new digital broadcast industry, opportunities and developments that are of interest to young professionals, from the point of view of a device maker.
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