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Abstract

Web personalization allows online merchants to customize web content to serve the
needs of individual customers. Using data mining and click-stream analysis
techniques, websites can now adapt their content in real time to capture the
spontaneous preferences of online customers. While the ability to offer adaptive
content in real time opens up new business opportunities for online merchants, the
long-term effects of personalization are still inconclusive. The current study adopts an
HCI approach, and investigates the longitudinal effects of web personalization on

consumers' behaviors and perceptions.
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