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Abstract

Pure electronic commerce is defined as a transaction that uses information systems to avoid a physical exchange.  The transaction occurs entirely in a digital form, from payment to delivery of the product.  This presents some interesting transitional issues from the perspective of B2C and C2C commerce.  For example, there are many barriers to digital distribution that must be overcome. Information industries will be transformed by the new distribution methods.  Marketplaces are being formed that enable consumers to engage in digital transactions with each other.  Peer-to-peer networks are likely to move beyond sharing and encompass monetary transactions.

To operate efficiently consumer marketplaces require addressing issues such as trust, reputation, anonymity, and privacy.  It would be particularly valuable to apply research in the economics of institutions, such as the free rider problem that can occur when there are common pool resources.  To avoid free rider problems consumer marketplaces will require solutions for accounting, charging, enforcement, and information asymmetry among other factors.  It is also important to consider business models for the management of consumer marketplaces.  The purpose of this presentation is to foster an exchange of ideas on these issues.
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Biosketch

Dr Ian MacInnes has a Ph.D. in Economics / Public Policy from the University of Southern California.  He is currently on sabbatical at the International Telecommunications Union in Geneva.  His research emphasizes digital distribution of consumer content as well as information industry strategy and policy.  He has examined issues such as adoption of new distribution methods, vertical integration and value chains, business models, and the development of peer-to-peer marketplaces.  He has also looked at the impact of network effects and standardization on market power.







